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Market size of 
Leisure visitors travelling by train to 

Luxembourg



Sources: LFT/ Ilres  Visitor Survey, 2023 -2024; trip volumes are estimates based on World Travel 
Monitor/IPK International, LFT/ Ilres  Visitor Survey & Editus /LFT mobile phone data.

Number of overnight leisure trips to Luxembourg
(estimate , yearly average 2023/2024)

Train
(Transport mean

to access Lux.)

266.000
(19% 

of inbound
overnight

leisure trips to
Luxembourg)

Number of same -day leisure trips to Luxembourg
(estimate , yearly average 2023/2024)

Train
(Transport mean

to access Lux.)

733.000
(20% 

of inbound
same -day

leisure trips to
Luxembourg)
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Travel behaviour of leisure visitors
travelling by train to Luxembourg
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Destination Awareness &
Growth Potential for

Train travellers



General theme interest : source markets

Source: LFT Brand & Potential Study, 2024.

General interest in the
respective themes when going

on a holiday
% of respondents agreeing .



General theme interest : LFT target segments
(Ø 13 European source markets )

Source: LFT Brand & Potential Study, 2024.



Trip organisation and preferences of
Train travellers



Trip organisation and preferences (1)
— Average European source markets , total vs. train travellers

___________________________________________________________________

Preferred sources of travel inspiration

Source: LFT Brand & Potential Study, 2024.

Interest for longer stays and cross -border stays to Luxembourg (in case of general travel intent )
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Source: LFT Brand & Potential Study, 2024.

General theme interest (when going on a holiday )
Luxembourg‘s perceived theme suitability

Trip organisation and preferences (2a)
— Average European source markets , total vs. train travellers
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General theme interest (when going on a holiday )
Luxembourg‘s perceived theme suitability

Trip organisation and preferences (2b)
— Average European source markets , total vs. train travellers
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deviation from the mean value 
of the respective category



General preference for visiting iconic vs. lesser -known sites

Source: LFT Brand & Potential Study, 2024.

Travel party (*)

(*) During last outbound holiday trip .

Trip organisation and preferences (3)
— Average European source markets , total vs. train travellers

___________________________________________________________________
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Reasons for not considering Luxembourg as a destination

Source: LFT Brand & Potential Study, 2024.

Self -organisation (*), new destination (**), quality -oriented

(*) During last outbound holiday trip .
(**) During last outbound holiday trip: had travelled to a destination never visited before.

Trip organisation and preferences (4)
— Average European source markets , total vs. train travellers

___________________________________________________________________
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Your contact

Alain Krier
Head of Insights & Strategy

T. +352 42 82 82 36
alain.krier@LfT.lu

Luxembourg for Tourism GIE
6, rue Antoine de Saint -Exupéry
L -1432 Luxembourg -Kirchberg

www.visitluxembourg.com
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