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Market size of City trips segment



Sources: LFT/ Ilres Visitor Survey, 2023 -2024; trip volumes are estimates based on World 
Travel Monitor/IPK International, LFT/ Ilres Visitor Survey & Editus /LFT mobile phone data.

Number of overnight leisure trips to Luxembourg
(estimate , yearly average 2023/2024)

City
(main  holiday  

type)

364.000
(26% 

of  inbound  
overnight  

leisure  trips  to  
Luxembourg)

City
(holiday  type)

728.000
(52% 

of  inbound  
overnight  

leisure  trips  to  
Luxembourg)

This slide contains the following visuals: Shares by country of origin ,Country of origin. Please refer to the notes on this slide for details

Å Switzerland and Germany show the highest share of city
trip visitors . Spain and the Netherlands shows the lowest
share .



Sources: LFT/ Ilres Visitor Survey, 2023 -2024; trip volumes are estimates based on World 
Travel Monitor/IPK International, LFT/ Ilres Visitor Survey & Editus /LFT mobile phone data.

Number of same -day leisure trip to Luxembourg
(estimate , yearly average 2023/2024)

City
(excursion  

type)

1.135.000
(31% 

of  inbound
same -day  

leisure  trips  to  
Luxembourg)

This slide contains the following visuals: Shares by country of origin ,Country of origin. Please refer to the notes on this slide for details

Å Contrary to visitors with overnights, the Netherlands display
the highest share of same -day visits related to city trips .



This slide contains the following visuals: Region of origin (BE) ,Region of origin (DE) ,Region of origin (FR) ,Region of origin (NL) ,Region of origin (UK) ,Region of origin (ES) ,Region of origin (IT). Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Region of origin (BE) ,Region of origin (DE) ,Region of origin (FR) ,Region of origin (NL). Please refer to the notes on this slide for details

Å For visitors with overnights : Compared to overall inbound
travellers , Belgium shows higher shares of city trip travellers
in a good part of its regions, but less so from Brussels who
are more prominent among same -day city visitors . For
Germany, Hessen is a stand -out region .

Å For same -day visitors, North Rhine -Westphalia (DE)
indicated a higher share of city trip visitors compared to
overall inbound German same -day visitors .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



Travel behaviour of leisure visitors with
City trips  as a holiday  type / excursion

in Luxembourg



This slide contains the following visuals: Main holiday types ,All holiday types ,Main purpose of overnight trip. Please refer to the notes on this slide for details

Å City trips are slightly more often combined with
sightseeing and cultural trips and especially less often
combined with relaxation, family as well as nature and
active holidays .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Type of excursion ,Main purpose of excursion. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Reasons for choosing Luxembourg. Please refer to the notes on this slide for details

Å Curiosity to discover a country one knows little about as
well as Luxembourg being relatively unknown as a
travel destination seem to be more of a reason to travel
to Luxembourg for city trip visitors than for overall
inbound visitors . Additionally, having found a good offer
at a decent price is also a more often mentioned
reason . Proximity is mentioned slightly less.

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Reasons for choosing Luxembourg. Please refer to the notes on this slide for details

Å For same -day city trip visitors, curiosity as well as ƻƴŜΩǎ
travel partner wanting to go to Luxembourg, but also the
image and reputation of the country are more important
drivers to visit Luxembourg when compared to all
inbound same -day travellers .

Å Having found interesting experiences is mentioned less
often .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Travel motives. Please refer to the notes on this slide for details

Å Having new experiences as well as
seeing and experiencing as much as
possible are among the most
common travel motives among city
trip visitors with overnights, and are
overrepresented compared to all
inbound visitors .

Å Getting away from the daily grind as
well as getting some time for oneself
and friends/family is mentioned less
often by those going on a city trip as
compared to overall visitors .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Emotional benefits experienced during stay ,Particularly positive experience during stay (open question). Please refer to the notes on this slide for details

Å Trying something new as well as
having a personally enriching travel
experience are emotional benefits
more often mentioned by city trips
visitors .

Å Being connected to nature is
especially less often mentioned when
compared to overall visitors .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Inspiration sources. Please refer to the notes on this slide for details

Å Search engines are slightly more often used as
inspiration sources by city trip visitors compared to
overall visitors .

Å Guide books play a less meaningful role as an
inspiration source for city trip visitors .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Inspiration sources. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Type of accommodation ,Destination region. Please refer to the notes on this slide for details

Å Hotels are most popular for city trip visitors and more
often frequented than by overall visitors .

Å All of the other listed accommodations (except for
άƻǘƘŜǊŀŎŎƻƳƳƻŘŀǘƛƻƴέύare mentioned less or equally
often by city trip visitors .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Type of accommodation ,Destination region. Please refer to the notes on this slide for details This slide contains the following visuals: Shares by destination region ,Country of origin. Please refer to the notes on this slide for details

Å Luxembourg City is by far the most popular destination
for city trip visitors .

Å This is also reflected by the prevalence of Luxembourg
City among the regions of accommodation with the
South having the second highest share . However, it is
worth noting that still άƻƴƭȅέ39% of overnight visitors in
Luxembourg City have actually characterized their trip
as a ά/ƛǘȅōǊŜŀƪέΣso stays in the City are often part of
other holiday types (sightseeing, culture etc .)

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Shares by target segments ,Target segments. Please refer to the notes on this slide for details This slide contains the following visuals: Shares by target segments ,Target segments. Please refer to the notes on this slide for details

Å Among visitors with overnights, Short Breakers and
Explorers are disproportionally often making city trips .

Å Among same -day visitors, also Perfection Seekers ςin
addition to the two aforementioned segments ςare
also more often than average engaging in city
excursions .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Booking channels ,Decision moment. Please refer to the notes on this slide for details

Å Online booking channels are used the most, and
more often than for overall visitors, by city -trip
visitors . Booking directly with the accommodation
is less common .

Å Regarding the decision moment, city trip travellers
show similar patterns to overall inbound visitors
except for deciding more often less than 1 week in
advance and less often more than 6 months in
advance .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Decision moment. Please refer to the notes on this slide for details

Å For same -day city trip visitors, shorter timespans from
the decision to the visit are more common .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Booking of travel items ,clusteredColumnChart ,clusteredColumnChart ,Booking of travel items ,clusteredColumnChart ,clusteredColumnChart. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Places visited. Please refer to the notes on this slide for details

Å Luxembourg City is visited by almost every city trip
visitor during their visit . Other towns and villages are far
less often visited . Military history sites are more often
visited when compared to all inbound visitors while
castles and leisure sites are comparatively less popular .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Places visited. Please refer to the notes on this slide for details

Å Visiting patterns and ratios to overall visitors for same -
day city visitors resemble those of city visitors with
overnights .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Non-sporting activities ,Sporting activities. Please refer to the notes on this slide for details

Å Enjoying local flair, trying regional
specialities as well as, to a smaller
extent, urban lifestyle and nightlife
are more popular for city trip visitors .

Å Sporting activities are
overall less commonly
mentioned by city trip
visitors than by overall
visitors .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Non-sporting activities ,Sporting activities. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Travel party ,Frequency of visit ,First-time visitors ,Frequency of visit ,Visitors spending nights in Luxembourg and abroad during same trip ,Frequency of visit. Please refer to the notes on this slide for details

Å City trip visitors tend to be more often
first -time visitors .

Å They travel less often with children but
apart from that show similar shares in
regard to their travel party with all
inbound travellers .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Travel party ,Frequency of visit ,First-time visitors ,Frequency of visit. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Transport to destination ,Transport in destination. Please refer to the notes on this slide for details

Å Travelling to the destination by train as
well as by plane is more popular among
city trip visitors . Car and motorhome are
less used forms of transportation when
compared to overall visitors .

Å The tram is more often used to travel in
the destination .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Transport to destination ,Transport in destination. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Spending categories ,Quality vs. price orientation ,Spend/pers./trip ,Frequency of visit ,Length of stay (nights) ,Frequency of visit ,Shares by arrival months ,Spend/pers./night ,Frequency of visit. Please refer to the notes on this slide for details

Å City trip visitors spend slightly more money on accommodation
and slightly less on transport .

Å In October -December a much higher share of all overnight visitors
engage in city trips .

Å City trip visitors tend spend more per person per night and stay less
long .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Spending categories ,Spend/pers./excurs. ,Shares by arrival months ,Frequency of visit. Please refer to the notes on this slide for details

Å For same -day city trip visitors, expenditure on shopping is
elevated in comparison to overall visitors .

Å A higher -than -average share of same -day visitors in January -
March engage in city excursions .



This slide contains the following visuals: actionButton ,Sustainable actions during stay ,Services used during stay. Please refer to the notes on this slide for details

Å City trip visitors take
public transport more
often as a sustainable
action . Beside this, all
other actions show similar
patterns to overall
travellers .

Å The used services overall
show equal shares
compared to all inbound
visitors .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: actionButton ,Sustainable actions during stay ,Services used during stay. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Satisfaction items ,Overall satisfaction - % "strongly agree" ,Reasons for poor value-for-money. Please refer to the notes on this slide for details

Å City trip visitors indicate similar satisfaction scores for most items compared to all inbound visitors .
Satisfaction with offers for families is slightly lower and is slightly higher for gastronomy . Overall satisfaction
(% of άǎǘǊƻƴƎƭȅŀƎǊŜŜέύis lower across all categories for city trip visitors . Restaurants are less often seen as a
reason for poor value -for -money .

Source: LFT/ Ilres Visitor Survey, 2023 -2024.



This slide contains the following visuals: Satisfaction items ,Overall satisfaction - % "strongly agree" ,Reasons for poor value-for-money. Please refer to the notes on this slide for details

Source: LFT/ Ilres Visitor Survey, 2023 -2024.
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