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Arrivals & nights
in paid accommodation



Nights in paid accommodation
2025 and 2019-2025

Nights, 488,592
paid accommodation, 2025 ’ 473,681

434,995
403,414
367,594
406.986
-11% (vs. 2024)
+11% (vs. 2019)

2019 2020 2021 2022 2023

458,952

406,986

2024 2025

Source: Statec



Arrivals in paid accommodation Y
2025 and 2019-2025 7N

Arrivals,

paid accommodation, 2025 203,446

181,576 183,963 182,654

151,783 153,785
139,289
=10% (vs. 2024)
+31% (vs. 2019)

2019 2020 2021 2022 2023 2024 2025

Source: Statec



Length of stay, paid accommodation
2025 and 2019-2025

Average length of stay,
paid accommodation, 2025

2.83

2.23

2.64 ZfG/‘\zfg_ 2.57
=
2.26
-0.03 nights (vs. 2024) 2019 2020 2021 2022 2023 2024

-0.41 nights (vs. 2019)

2025

Source: Statec



Nights & arrivals in paid accommodation e
Type of accommodation, 2025 " A

Nights, Arrivals,
paid accommodation, 2025 paid accommodation, 2025

W Hotels H Hotels

B Campsites Other paid accomm.

Other paid accomm. B Campsites

Hotels p1Y I {0l -15% (vs. 2024) +27% (vs. 2019) Hotels I PIB -12% (vs. 2024) +38% (vs. 2019)
Campsites WP Iol  -0% (vs. 2024)  +3% (vs. 2019) Other paid accomm. y 1 Wl -5% (vs.2024) -6% (vs.2019)
Other paid accomm. (XN W  -8% (vs.2024) -22% (vs. 2019) Campsites XN -1% (vs. 2024) +78% (vs. 2019)

Source: Statec




Nights & arrivals in paid accommodation Y
Regions, 2025

Nights,
paid accommodation, 2025

1%
10%

Lux.-City (excl. camping) [ WAKE -16% (vs. 2024) +38% (vs. 2019)

-6% (vs. 2024) +14% (vs. 2019)
+12% (vs. 2024) +13% (vs. 2019)
2% (e 202 -30% (. 201
2020 +5% . 2009
% (ve.2024)  14% (v, 2019)
266 (v, 2026 +245% (v, 2009

B Lux.-City (excl. camping)
W Eislek
B MPSL
Moselle
B South
B Guttland (excl. camping)

M Guttland/Lux.-City
(camping)

Arrivals,
paid accommodation, 2025

0%

8%

B Lux.-City (excl. camping)
W Eislek
B South
B Guttland (excl. camping)
B MPSL

Moselle

M Guttland/Lux.-City
(camping)

Lux.-City (excl. camping) YR W -11% (vs. 2024)  +47% (vs. 2019)
Eislek ky N[ (B -11% (vs.2024) +15% (vs. 2019)
South Xy -30% (vs. 2024)  +31% (vs. 2019)

Guttland (excl. camping) WWAYI M +1% (vs. 2024)  +17% (vs. 2019)

MPSL

Moselle

Guttland/Lux.-City (camping)

16.121
14.058

608

+9% (vs. 2024) +33% (vs. 2019)
+3% (vs. 2024)  +11% (vs. 2019)

-24% (vs. 2024) +35% (vs. 2019)

Source: Statec



Arrivals in paid accommodation Y
Trends 2019-2025 R

All paid accommodation, national (2019 = Index 100) Hotels, national (2019 = Index 100)
200 200
150 150
100 100 = All inbound
Luxembourg
50 50
0 0
2019 2020 2021 2022 2023 2024 2025 2019 2020 2021 2022 2023 2024 2025

All paid accommodation (*), Luxembourg City (2019 = Index 100)

200
150
100

50

0
2019 2020 2021 2022 2023 2024 2025 (*) excluding camping.

Source: Statec




Arrivals In paid accommodation Y
Seasonality R

All paid accommodation, 2025 Hotels, 2025

= All inbound Luxembourg = All inbound Luxembourg
20% 15%

10%
//\/
10% /’/ _//
/ e 5%

0% 0%
3(‘\ 3(‘\ (C\\ (\\ N \)(\e \)\‘\ \)‘5" \oe‘ \oe‘ \oe( \06‘ 3(\‘ a(“ ((,\(\ (\\ N \)(\e \\)\\‘ \)S" \06( \oe‘ \oe( \oe‘
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All paid accommodation, arrivals from Luxembourg

2024 -—2019
20%
10% M
0%
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Nights,
Short-term rentals, 2025

37% (vs. 2024)
149% (vs. 2019)

Source: Eurostat (experimental statistics).

Short-term rentals
2025 and 2019-2025

Nights,
Short-term rentals, 2019-2025

35,029
32,842 32,499
28,425 28,871
I I I
2019 2020 2021 2022 2023 2024

47,997

2025



Characteristics of domestic trips



Domestic trips with overnight Y

(all accommodation) AN
Purpose of visit and seasonality

Domestic trips with overnight, 2019-2025 Seasonality of domestic trips, 2025
B Business Events ® VFR & other leisure m Holiday D°;?,f§|tic’ Df;?se::;c'
January-March 22% 19%
April-June 28% 29%
July-September 29% 30%
October-December 21% 22%

Number of domestic
overnight trips, 2025 (estimate)

6%

——o—— M 4%
2019 2020 2021 2022 2023 2024 2025

+13% (vs. 2024)

Source: Statec, Voyages des residents luxembourgeois.



Domestic same-day trips to Luxembourg Y
2025 7N

Number of domestic
same-day trips, 2025 (estimate)

Purpose of domestic same-day trips, 2025

B Business ® Holiday

3,100,000

+4% (vs. 2024)

Sources: LFT(estimate), Statec, Voyages des residents luxembourgeois.



Travel behaviour of
domestic holiday visitors



Main activity during domestic holiday trip Y
Domestic holiday visitors with overnight, 2025 7

Time out, relaxing | 61%

Spend some time with other participants of the trip

Sports (hiking, skiing, sailing)

Other reasons

Visiting friends or family

Cultural visits

Visiting a theme park

Beauty (Balneo-Therapy, wellness)

Shopping

Attending an event or a festival

I 12%

B 7o

B 5%

B 5%

B 2%
B 2%
B 1%
B 1%
| 1%

0%

10%

20%

30%

40%

50%

60% 70%

Source: Statec, Voyages des residents luxembourgeois.



Reasons for choosing Luxembourg

Residents having intended to take a domestic trip in 2025 7

Close and easy to access

To experience something different
COVID-19 related reasons

Hobbies and leisure activities
Variety of experiences nearby
Curiosity about the country

Safe destination

High-quality tourism infrastructure
Free public transport
Environmental reasons

Not overcrowded

Lack of time to travel abroad
Welcoming local people

Easy communication

Pleasant climate

Travel abroad is too expensive

I — 20%
I 14%
I 12%
I 11%
I 11%
I 10%
I 9%
I 9%
I 7%
I 7%

I 6%

I 6%

I 1%

40%

Source: LFT travel intent survey, 2025.



Typology of visited areas during domestic trip Y
Domestic holiday visitors with overnight, 2025 N

Mountains I 1%

Cruise ship |O%

0% 10% 20% 30% 40% 50%

Source: Statec, Voyages des residents luxembourgeois.



Activities undertaken during domestic trip Y
Domestic holiday visitors with overnight, 2025 7

Time out, relaxing

Enjoy time spent with other participants of the trip

Sport activities (hiking, sailing, biking, kayak, golf etc.)

Cultural visits

Visiting friends or family

Shopping

Beauty (Balneo-Therapy, wellness)

Going to a park (animal park, leisure park etc.)

Attending events (show, festival, concert...)

Health reasons (cure)

Pilgrimage

Education or trainings (e.g. language course, cooking ..)

I 72%

I 27%

I 15%

B 3%
B 7%
Bl 5%
B %
Bl 5%
B 2%

I 1%

| 1%

0%

0%

20%

40%

60%

80%

Source: Statec, Voyages des residents luxembourgeois.



Age groups of residents Y
Domestic holiday visitors with overnight, 2025 N

36%
34%

18%

12%

15-24 years 25-44 years 45-64 years 65+ years

Source: Statec, Voyages des residents luxembourgeois..



Nationality of residents Y
Domestic holiday visitors with overnight, 2025 N

Luxembourgish 58%

Portugese 9%

French - 9%
[ ]

Belgian . 2%
German l 2%
English I 1%

Italian I 1%

0% 20% 40% 60% 80%

Source: Statec, Voyages des residents luxembourgeois.



Travel party on domestic trip

Residents having intended to take a domestic trip in 2025 7

My spouse or partner

Friends, acquaintances or extended family

Children under 16

| travelled alone

A travel group

0

X

2%

19%

20%

27%

40%

60%

80%

Source: LFT travel intent survey, 2025.



Transport on domestic trip

Domestic holiday visitors with overnight, 2025 7

Mode of transport to access Luxembourg

Train . 6%

Bus/Coach . 5%
Ride-sharing against payment . 4%
Others (motorcycle, bicycle ...) l 3%

Rental vehicle I 3%

0% 20% 40%

60%

80%

100%

Source: Statec, Voyages des residents luxembourgeois.



Expenditure on domestic trip Y
Domestic holiday visitors with overnight, 2025 7

Average expenditure/pers./day Expenditure of domestic visitors by categories

Accommodation | /7
Food, drinks and activities _ 35%
Transport _ 16%

Valuable goods . 2%

+10€ (vs. 2024)

0% 20% 40% 60%

Source: Statec, Voyages des residents luxembourgeois.



Expenditure on domestic excursion Y
Domestic same-day leisure visitors, 2025 7

Average expenditure/pers./day

+11€ (vs. 2024)

Source: Statec, Voyages des residents luxembourgeois.



Target segments,
Brand & Growth Potential



Luxembourg‘s Theme Competence (*) =14

[
|

Rank % agreeing

Luxembourg City 1 67%
Nature and Landscapes 2 65%
Castles 3 65%
Hiking 4 54%
Architecture and Historic Heritage 5 43%
Wine 6 42%
Other Towns and Villages 7 42%
Culinary 8 39%
Culture (Museums, Exhibitions, etc.) 9 37%
Leisure At'tractior.\s ' 10 o

(Gardens, Parks, Boating, Swimming, etc.)
Cycling/MTB n 28%
Cultural and Sporting Events 12 27%
Accommodation (Hotels, Campsites, etc.) 13 27%
Churches and Religious Heritage 14 20%
Industrial and Military Heritage 15 19%

(*) Based on the percentage of residents who answered “Definitely” to the question:
“Would you recommend the following offers in Luxembourg to a foreign non-resident visitor?”

Source: LFT travel intent survey, 2025.



Luxembourg’s Net Promoter Score(*) =i

Overall net promoter score, 2022-2025
Net promoter score by
sub-categories, 2025

By age By nationality
: Sl 35%
16-34 years 16% Luxembourgish 37% -
32%
35-54 years 31% Portugese 31%
55+ years 56% Other 34%
By region
Luxembourg City 36%
Centre 39%
2022 2023 2024 2025
South 31%
North 31%
East 46%

(*) Share of residents recommending Luxembourg as a travel
destination, 9-10 on a scale from 1-10.

Source: LFT travel intent survey, 2025.



Reasons for not considering Luxembourg as a destination g

Residents who had no intention to take a domestic trip in 2025

| regularly take day trips there (without an overnight stay) || EEGNGNKKKEKEGTNENNNEGNGNGGEE 24%
Other destinations interest me more || NGNGGKKKGNNNGNGNGGGGEGEGEEEEEEEE 5%
| know it too well and would like to discover new things elsewhere _ 24%
Itis too expensive || GGG 13%
I am visiting my family abroad || GGG 172
Weather, climate || NG 15%
Luxembourg's tourism offer generally does not match my travel preferences || GG 12%
No particular reason, | have simply never considered staying there ||| NI 10%
| had a bad experience there in the past || 1%

0% 20% 40% 60%

Source: LFT travel intent survey, 2025.



Residents® attitudes towards tourism in Luxembourg «o
2025 /N

% residents who ‘support tourism and want it to remain important and even to grow in importance’

% of residents who say that ‘the positive benefits of tourism outweigh the negative effects’

Source: LFT/llres Resident Survey, 2025.



Residents® attitudes towards tourism in Luxembourg «o
2025 /N

Perception of the number of visitors in Luxembourg

Dark bars refer to 2025,

[s)
62% light bars to 2024 values

56%

30%
25%

6% 5% 7% 8%
] [ ]
Too few Just right Too many Na/don't know

Perception of tourism‘s impact on the quality of life in Luxembourg
45%

41% 42%
37%
(o) 0,
8% 204 10% 10%
Positive impact No impact Negative impact Na/don't know

Source: LFT/lIres Resident Survey, 2025.



Your contact

Alain Krier

Head of Insights & Strategy
T.+352 42 82 82 36
alain.krier@LfT.lu

visiT “*
LUXEMBOURG

Luxembourg for Tourism GIE
6, rue Antoine de Saint-Exupéry
L-1432 Luxembourg-Kirchberg
Wwww.Visitluxembourg.com



mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/
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