
Brand & Potential Study



Sources, methodologyand scopeof the survey
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Brand Funnel



Destination Luxembourg - Brand Funnel2024



Destination Luxembourg - Brand Funnel2024

Å

Å



Destination Luxembourg - Brand Funnel2024



Destination Luxembourg - Ranking SympathyƄTravel IntentƄPastVisits



Destination Luxembourg - RatiosAwareness - SympathyƄTravel Intent, 2024
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Destination Luxembourg - Brand Funnel2019-2024
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Destination Luxembourg - Travel intent, next 3 years
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Destination Luxembourg - Brand Funnel2024



Destination Luxembourg - Brand Funnel2024



Regional origin 2024



Regional origin 2024



Regional origin 2024



Regional origin 2024



Regional origin 2021



Regional origin 2024



Regional origin 2024*



Destination Luxembourg - Brand funnel 2024



Destination Luxembourg - RatiosAwareness - SympathyƄTravel Intent, 2024
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Reasonsfor not choosingLuxembourg asa next destination



Reasonsfor not choosingLuxembourg asa next destinationƄ
Ranking by Source Markets



Reasonsfor not choosingLuxembourg asa next destinationƄ
Source Markets



Reasonsfor not choosingLuxembourg asa next destination-
PastVisitors & LFT target segments
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Potential preferenceof lengthof stay in Luxembourg
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Potential preferenceof lengthof stay in Luxembourg
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Potential preferencefor cross-border travel whenvisiting Luxembourg
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Potential preferencefor cross-border travel whenvisiting Luxembourg
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Potential preferenceof lengthof stay and for cross-border travel whenvisiting Luxembourg

Å

Å

Å



Potential preferenceof accommodationin Luxembourg



Potential preferenceof accommodationin Luxembourg
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Potential preferenceof accommodationin Luxembourg



2
Spontaneous

brandassociations



Spontaneousbrand associations



Spontaneousbrand associations



Spontaneousbrand associations



Spontaneousbrand associations



Spontaneousbrand associations



Spontaneousbrand associations



Spontaneousbrand associations



Spontaneousbrand associations



Spontaneousbrand associations
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General ThemeInterest



General ThemeInterest
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General ThemeInterest ƄRanking by Source Markets



General ThemeInterest ƄSource Markets



General ThemeInterest ƄSource Markets



General ThemeInterest 


