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The following data relate to inbound trips to Luxembourg in 2025 where the primary
purpose of the trip was to attend business events. The data are based on surveys of
travel behaviour in over 60 source markets, representative of the respective resident
populations (source: World Travel Monitor/IPK International)

However, we would also like to draw attention here to the data from the Luxembourg
Business Events Barometer. This data annually evaluates the volume and
characteristics of business events held in Luxembourg and is based on a
representative survey of venues for meetings, conferences and trade fairs in
Luxembourg (Source: EITW on behalf of the Luxembourg Convention Bureau)



https://lcb.lu/en/insights/events-barometer
https://lcb.lu/en/insights/events-barometer

Inbound Business Events trips to

Luxembourg, 2025
(source : World Travel Monitor/IPK International)



Volume of inhound Business Events trips Y/
to Luxembourg

282,000

pryNelelo

241,000
208,000 )
197,000 190,000 gwbc?u nd
usiness
1>4,000 Events trips
107.000 with overnight
’ in 2025

61,000 (+17% vs. 2024)

2018 2019 2020 2021 2022 2023 2024 2025

Please note data on this slide and the following refers to all Business Events inbound trips with overnight only (but regardless of the size of the
events).

Source: World Travel Monitor/IPK International.



Breakdown of inbound Business Events trips

by category of event, 2025

Luxembourg

I Meetings, conferences, seminars [l Congresses, conventions [ Exhibitions, fairs [ Incentives

22% 25% 14%
12%
- 0% 18% In Europe:
I'iil

29%

23%
-1

2018 2019 2020 2021 2022 2023 2024 2025 2025

Source: World Travel Monitor/IPK International.
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inbound
trips in
2025
282.000

Meetings, conferences,
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103.000

trips

Congresses, conventions

Exhibitions, trade fairs

Incentive trips




Breakdown of inbound Business Events trips
by country of origin of traveller

Total
Business
Events

inbound
trips in
2025

282.000

Source: World Travel Monitor/IPK International.

In 2025
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/
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Breakdown of inbound Business Events trips
by spend and length of stay and by event category, 2025

(-3%

vs. 2024) (-5%
759 vs. 2024)
692
-0.1
2024) /-0.0
.6

292

Total MICE Trips Meeting,
Conference,
Seminar

B Spend per trip

Source: World Travel Monitor/IPK International.

(-9%
vs. 2024)

723

(-0.2
| 2024)

2.5

289

Congress,
Convention

m Spend per day

(-1%
vs. 2024)

794

(-0.1
. 2024)

2.7

294

Exhibition/Trade

fair

¢ Length of stay

(+2%
vs. 2024)

935

2024)

3.4

275

Incentive trip

Total
Business
Events

inbound
trips in
2025

282.000



Inbound visitor spend and overnights generated by Business G #

Events events in 2025

282.000 Average length o
participants with stay

overnight in Lux. 2,6
nights

733.000 Average visitor

Business Events :
spend per night
overnights in = 29p2€ =
Luxembourg

Source: World Travel Monitor/IPK International.

733.000
Business Events
overnights in
Luxembourg

4,04 mil.
Expenditure

related to
Business Events overnight
stays

4% vs. 20



Evolution of the number of inbound Business Events trips, S #
2018-2025, Luxembourg vs. Europe ’

2018 = index 100 A e BT
160 among European destinations
140
120
100
80

60

40

20

2018 2019 2020 2021 2022 2023 2024 2025

= = Europe = Luxembourg

Source: World Travel Monitor/IPK International.



Evolution of the number of inbound Business Events trips, S #
2018-20235, Luxembourg vs. Europe, by event category ’

Luxembourg‘s market share among

2018 = index 100 European destinations
250 (% of Business Events trips to Europe)

Meetings, conference, seminar

200
150 Congress, convention
100
5 Exhibition/trade fair
0

2018 2019 2020 2021 2022 2023 2024 2025

Incentive trips
- - - - dotted lines refer to Europe

- \|eeting, Conference, Seminar == Congress, Convention Exhibition/Trade fair = |ncentive tri
g g / P 2024 2018

0,38% 0,57%

Source: World Travel Monitor/IPK International.



Breakdown of inbound Business Events trips Y/
by type of accommodation, 2025

(+1 pt. (+/-0 pt. (+/-0 pt.
vs. 2024) vs. 2024)  vs. 2024)
Non-Paid Youth Hostels, 1%

Accommodation

6%  camping, 4% Total

Business

Short-term rentals, Events

11%
(+4 pt.
vs. 2024)

inbound
trips in
PAOYUS
282.000

Hotels, 81%
(-5 pt.
vs. 2024)

Source: World Travel Monitor/IPK International.



Share of Bleisure trips in all Business & Business Events trips, g ¢
Luxembourg vs. Europe N

2025 2025
Total Business trips

. Business
Business
only
only
2024 : 54% 51%

2024 : 64% 61%

(245.000 trips)

Bleisure
2024 : 46% 49%

Bleisure
2024 : 36% 39%
(156.000 trips)

Luxembourg Europe

Source: World Travel Monitor/IPK International.

2025 2025
Business Events trips only

: Business
Business 2024 - 49% Events only
Events only PRI 46%

2024 :63%

60%
(169.000 trips)

Bleisure
2024 :51% 54%

Bleisure

2024 :37% 40%
(123.000 trips)

Luxembourg Europe



Your contact

Alain Krier
Head of Insights & Strategy
T.+352 42 82 82 36
alain.krier@LfT.lu

visiT “*
LUXEMBOURG

Luxembourg for Tourism GIE
6, rue Antoine de Saint-Exupéry
L-1432 Luxembourg-Kirchberg
www.visitluxembourg.com



mailto:alain.krier@lft.lu
http://www.visitluxembourg.com/
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